










NOT

•http//www.flickr.com/photos/26664862@N04/2499573978/



Integrated multiplatform working

• In the past, TV news came first, then the
website was added.

• Now… TV, Radio and Web teams share and
plan together from beginning to end.

• Content and tech delivery people can both be
creative



What’s right for YOUR audience?

- Research how they consume media

- What are they interested in?
Likes/dislikes?

- Listen to them



How to measure success/Analytics

• Download/streaming figures

• Viral – embed and share

• Conversation – Twitter/Facebook/blogs

• Comments

• Analytics – you can see what point people
stopped watching, how long they watched for,
etc.

• Analytics companies



To conclude…

• Know your audience and SHOW them what
they want to see online

• Treat online as a different platform

• Make it easy for them to find/view/share

• Think about the Long Tail

• Be where the conversation is and participate

• Tell a good story – informative, inspirational,
entertaining



• The Internet is just a platform to help

you do the best job you can as

journalists.




